
The AMA makes its voice heard.
Heavy outreach in Washington, D.C., and the early 
primary states includes advertisements on pharmacy 
bags, billboards, buses and trains. During the months of 
September and December, the Metro Center subway station 
in Washington, D.C., will be blanketed with more than 
100 ads. The banner displayed here shows an actual size 
example what is known as Station Domination.


